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US origin dairy imports to Algeria continue to decline and went down sharply in the first term of 2010. 

 Boosting dairy domestic production still remains a priority for government of Algeria.  
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Executive Summary:  
  

 

Development of the dairy sector to reduce reliance on imports remains one of the main priorities of the 

Algerian government in line with its new agricultural renewal strategy. The programs established by the 

Ministry of Agriculture may provide good opportunities for U.S. exporters of dairy cattle, genetics and 

artificial insemination materials provided certification is agreed upon 

In CY2009, dairy import value decreased to $859 million on reduced world market prices from1.2 

billion dollars in CY2008.   

 

Proximity and good freight rates from Europe have always made trade with EU countries more 

advantageous and easier. The lack of agreement on health certification and strong competition from the 

EU and New Zealand are cutting into U.S. market share. U.S. origin dairy product imports fell from $69 

million in 2008 to $25 million in 2009. 

 

The measures enacted by the government of Algeria in 2009 to promote domestic production and 

control imports are ongoing. The Ministry of Agriculture still requires a sanitary permit issued by the 

veterinary services after inspection of the importerôs storage facilities prior to issuing the permit and 

allowing the imported products entry into the country. 
 

  

  

Commodities: 

 
 

  

Production:  
  

Intensification and improvement of dairy production to reduce reliance on imports remains one of the 

main priorities of the Algerian government in line with the new agricultural renewal strategy.  The 

Ministry of Agriculture has established several programs to expand herd size and productivity by 

expanding artificial insemination and embryo transfer use, expanding pasture areas, supporting heifer 

nurseries and importing pregnant heifers and dairy cattle and establishing better quality control in the 

dairy sector. These programs may provide good opportunities for U.S. exporters of dairy cattle, genetics 

and artificial insemination materials provided certification is agreed upon. These programs also 

encouraged local dairy players to look for partnerships in developing integrated dairy complexes.  

In line with this development strategy, incentives are provided to improve fresh milk production 

available to the local dairy processing industry in order to reduce expensive milk powder imports on 

which the latter relies for 80 percent of its requirements. The Ministry of Agriculture pays about 12 

AD/L ($0.16/L) incentive premiums to milk producers, 5 AD/L ($0.07/L) to milk collectors and 2 to 4 

AD/L ($0.06/L) to dairy processors. With a government policy of having fixed (controlled) prices for 

pasteurized fluid milk, the private sector processors which plays a dominant role in the Algerian dairy 

sector are mainly focused on producing other more profitable processed dairy products rather than milk 

Select 



(yogurt, cheese, butter, dairy desserts and fermented milk).  These incentives are expected to increase 

the amount of fresh milk collected and help produce pasteurized milk locally to reinforce the state-

owned group Giplait that still remains the leader in pasteurized reconstituted milk market as 

reconstituted milk had always provided a major source of milk used in Algeria. 

As reported previously (AG9010), Government efforts through PNDA (National Plan for Agricultural 

Development) and PNDAR (Rural Agricultural Development National Plan) programs in the past years, 

helped increase milk production from 1.5 million MT in 2000 to 2.2 million MT annually in 2007, of 

which 1.6 million MT is fresh cow milk, (about 70 percent of the fresh milk in Algeria comes from 

cows, and the remaining 30 percent comes from sheep, goat and camels). Only 12 percent of the milk 

production is commercially collected for the dairy processing industry. This production level, however, 

still remains short of the total amount needed to satisfy domestic consumption, which is estimated to be 

3.2 million MT annually.  

  

Consumption:  
  

With the expansion of the processing sector in recent years, there are about 120 dairy plants operating in 

different regions across the country.  They are diversifying dairy production and making Algerian 

consumption of milk and dairy products the highest in the North African region, with per capita 

consumption estimated at 110 liters per year.  

Most of the milk consumed in Algeria is reconstituted in blends of imported non-fat dry milk and 

anhydrous milk fat.  These are pasteurized and packaged in one-liter plastic bags with a 24 hour shelf-

life and sold at controlled prices. Some private processors continue to produce UHT milk packed in 

tetra-pack boxes at higher prices. Whole milk powder is also used in most processed dairy products, and 

non-fat dry milk in ice cream industry.  

  

Trade:  
  

Algeriaôs total dairy product imports were valued at 1.2 billion dollar in CY2008. In CY2009 import 

value decreased to $859 million on reduced world market prices.  However, dairy products still 

accounted for 15 percent of all CY2009 food imports behind cereals, which still make Algeria one of 

the larger dairy importers in the region.  
  

Proximity and good freight rates from Europe have always made trade with EU countries more 

advantageous and easier. The absence of agreed health certification as well as a lack of a strong U.S 

presence in this market is continuing to impact negatively on U.S. origin market share. U.S. market 

share reached 16 percent of total non fat dry milk imports in CY2009 behind France.  U.S. origin dairy 

product imports fell from $69 million in 2008 to $25 million in 2009. 

 From January through July CY2010, US origin dairy product reached only $2 million, while in the 

same period in 2009; imports were estimated at $5 million. (Source: Bico Reports). 
  

 

 




